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PROFESSIONAL QUALIFICATIONS 

 
i) Enrolled in Ph.D. in Computer Engineering. 

 

ii) M.Tech.  in Computer Engineering from Maharshi Dayanand University 

(2014).  

 

iii) B.Tech. in Computer Engineering from Maharshi Dayanand University 

(2012). 

 

iv) NET and GATE (thrice) qualified. 

 

EXPERIENCE 

 
9 Years of Teaching & Research experience in the field of Intelligent system, Object 

oriented programming. 

 

i) Presently working as Assistant Professor (from 06.03.2017) in the Department 

of Computer Engineering, J. C. Bose University of Science and Technology, 

YMCA, Faridabad. 

ii) Worked as Assistant Professor from 11.08.2014 to 03.03.2017 in the AITM 

college. 

 

THRUST AREAS 

 
❑ Big Data 

❑ Online Marketing 
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❑ Recommendation Engine 

 

STUDENTS GUIDED 

 

 i) M. Tech.                                     : 4 (Completed) 

 
PUBLICATIONS: 

 
 Total Number of Publications   : 20 

 

a)  Research Papers in International Journals   : 16 

b)  Research papers in International conferences  : 04 
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